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Publish Date: 4Q 14 "In both established and emerging markets, pay TV is facing greater
challenges and competition than it has encountered at any time in the
industry’s past,” said Brett Sappington, director of research, Parks
Associates. “The increasing penetration and use of connected devices have
established a new channel for video services. The traditional pay-TV
ecosystem is set to change radically, both from existing players taking on
new roles and new entrants changing how the game is played. Everyone in
the ecosystem needs to understand how this new pay-TV world will evolve in
order to survive."
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